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E-Blast: Aplikasi E-Mail Blast Berbasis Web  
Dengan Metode Queue Laravel 





Teknologi semakin berkembang dan digunakan di kehidupan sehari-hari, salah 
satunya penggunaan e-mail di perusahaan-perusahaan atau bisnis. Perusahaan-
perusahaan atau bisnis yang melakukan pemasaran produk atau jasanya tentu 
memerlukan e-mail sehingga kegiatan pemasaran berjalan dengan lancar dan target 
konsumennya bisa langsung mengaksesnya dengan mudah. Namun, salah satu 
platform pengiriman e-mail / gmail oleh para tim marketing tidak menyediakan 
fitur-fitur yang esensial seperti yang ada di aplikasi E-blast, yaitu: informasi 
mengenai sudah atau belumnya e-mail dibaca, masking pengirim dan personalisasi 
e-mail, dan e-mail yang dibuat dipastikan tidak masuk ke folder Spam secara 
otomatis. Tujuan dari penelitian ini adalah untuk merancang dan membangun 
aplikasi e-mail blast menggunakan Laravel sebagai backend dan ReactJS sebagai 
frontend. Penerimaan aplikasi ini diukur dengan menggunakan metode Technology 
Acceptance Model (TAM) yang diambil dari kuisioner online dan telah dijawab 
oleh 18 pengguna aplikasi e-blast, terdapat 27 pernyataan dengan menggunakan 
skala Likert 5 alternatif jawaban dengan hasil perceived ease of use sebesar 88%, 
perceived usefulness sebesar 85.27%, attitude toward using sebesar 77.42%, 
behavioral intention to use sebesar 85.3%, dan actual technology use sebesar 
79.54%. 
 
Kata Kunci: e-mail blast, e-mail marketing, technology acceptance model (TAM), 



















E-Blast: Aplikasi E-Mail Blast Berbasis Web  
Dengan Metode Queue Laravel 





Technology is increasingly developed and being used in daily life, one of the 
technologies being used by companies or businesses is e-mail. Companies or 
businesses which promotes their product or services need e-mail so the marketing 
activites run smoothly and the target customers can access the service easily. 
However, one of the e-mail platforms / Gmail does not provide essential features 
like those in the E-blast application, such as: information about the email, whether 
the message has been read or not by the receiver, masking sender and personalized 
e-mail, so the receiver does not know to whom the sender send all the e-mail, it is 
more personal for the receiver, and the last one is the e-mail made by the sender 
will not be sent automatically to the Spam folder of the receiver. The purpose of 
this study is to design and build E-mail Blast application using Laravel as backend 
and ReactJS as frontend. The acceptance of this application is measured using 
Technology Acceptance Model (TAM) method taken from the online questionnare 
and was answered by 18 users who used e-blast application. There were 27 closed 
questions using Likert scale with 5 alternative answers with the result 88% in 
perceived ease of use, 85.27% in perceived usefulness, 77.42% in attitude toward 
using, 85.3% in behavioral intention to use, and the last is 79.54% in actual 
technology use. 
 
Keywords: E-mail blast, E-mail marketing, Technology Acceptance Model 
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